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W hat it is:

The capab ilit y of  a machine t o imit ate int ell igent  human behaviour

W hat it does well:

• Ident if ies pat terns
• Predicts act ions and behaviour
• Processes informat ion
• Expedites rout ines and repet it ive tasks
• Improves accuracy and reduces human errors

• Inventory cont rol
• Logist ical p lanning
• Data mining
• Ident if ies fraud risk factors
• Image recognit ion 



W hy AI is t he Desired Tool for Business
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1. Versat ile technology that  benefit s the business operat ions of any 
organizat ion in any indust ry

2. Mines vast  amounts of data quicker and more accurately than humans

3. Saves t ime and money by automat ing rout ine tasks and elim inat ing 
human errors 

4 . Learns and predicts customer act ions and preferences to improve 
customer experience and loyalty

5. Helps increase revenue by ident ifying sales opportunit ies

6. Uniquely measures finance, operat ions and “creat ive” sect ions of an 
organizat ion
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Inside A I’s Black Box
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CodeTraining  
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Quant it at ive 
Analysis

How  it  W orks

Stat ist ics

Data Lake Excel 
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To Il lust rate AI’s Capab il it ies…

8



President ’s Choice

Advert ising Effect iveness



Measuring Effect iveness of Eat Together Campaign

Successful over t ime: 
Engagement  w ith Eat  Together campaign began rising 
dramat ically in Fall 20 17, cont inues to t rend upward

Successful over t ime: 
Canadians have consistent ly engaged 
posit ively on the Eat ing Together topic 
w ith new  posit ives voices entering the 
conversat ion 
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Toyota

Advert ising Effect iveness
+ Compet it or Analysis



Expensive Advertising Campaigns Don’t Always Drive Engagement

• Three campaigns were act ive during  t he Olympics, but  saw  lit t le engagement
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Toyota Being  Beat  on Price and Included Features by Hyundai 

• Orig inally only compared 2 manufacturers, but  ASI suggested looking at  o ther brands

• Peop le t alking  about  buying a Hyundai are overwhelming ly posit ive because of  t he Price and 
Included Features

Engagement Negative Neutral Positive Net positive
Looking to buy a car 4,733,400 26% 17% 57% 31%

Talking about Toyota 241,100 24% 21% 55% 31%
Talking about buying Toyota 17,600 5% 21% 74% 69%

Talking about Honda 240,200 19% 14% 66% 47%
Talking about buying Honda 20,000 13% 14% 73% 60%

Talking about Ford 636,000 25% 21% 54% 29%
Talking about buying Ford 44,900 21% 29% 50% 29%

Talking about Hyundai 99,100 26% 24% 50% 24%
Talking about buying Hyundai 26,400 5% 1% 95% 90%
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And of  course A I can be used for 
f inancial aud it ing  t o t ackle t hose t ough 

issues t hanks t o:

Natural Language Processing
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Report ing Benef it s: Using AI t o  Ident ify Financial Restatements

• Most  studies focus on 
intent ional vs. unintent ional 
restatements

• Unintent ional restatements are 
31x more prevalent  than 
intent ional

• Lack of focus can cause 
relaxed internal cont rols and 
lessen efforts to curb oversights 
+ misreport ing
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Find ing Financial Restatements w it h Pred ict ive Models

• AI enables the use of predict ive models 
to ident ify both intent ional and 
unintent ional f inancial restatements

• Early detect ion of restatements 
beneficial for accountants, investors, and 
regulators

• Predict ive model based on w idely-used 
data mining techniques, including: 

I. Decision Tree (DT)
II. Art if icial Neural Network (ANN)
III. Naïve  Baye s (NB) 
IV. Sup p o rt  Ve c to r Ma c hine  (SVM)
V. Baye s ia n  Be lie f Ne two rk (BBN)
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Detect ing Potent ial Fraud w it h AI
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A sing le,  unspectacular g reasy spoon 
restaurant  claims $1,0 0 0 ,0 0 0  in revenue. 

Are t hose earnings leg it imate? 

AI like Polly looks for who ( if anyone) is talking about  the restaurant  and where they are 
post ing from. Low  engagement  on social media should bring up red flags for a supposedly 
popular and successful business.



How  AI can Detect and Prevent Cryptocurrency Fraud
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AI can detect  online d iscussions and ment ions of 
cryptocurrency fraud.

Detect ing  Fraud w it h A I
Once t rained to understand cryptocurrency and examples of fraud, the AI w ill monitor online 
d iscussions for potent ial crypotcurrency fraud. W hen an act ion matches flagged fraudulent  
behaviour, authorit ies can be not if ied for follow-up and invest igat ion. 

Crypto-fraud needs large volumes of potent ial investors. 
Some of these people—eve n unw it t ing  vic t im s—w ill d isc uss  
fra ud ule n t  c ryp to c urre ncy a c t ivit ie s  o n line .

Common Types of  Cryptocurrency Fraud
• Fra ud ule n t  In it ia l Co in  Offe ring  (ICO)
• Ille g it im a te  Exc ha ng e s
• Fa ke  Dig it a l Wa lle t s
• Phish ing  Sc a m s



info@AdvancedSymbolics.com
(613)  620 -3386
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